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Presentation Model for Increasing the Trust of Bank
Customers in Electronic Banking Based on the Decision

Tree Model
Zahra Abbasnejad*
Faculty of Computer Engineering, Islamic Azad University, Islamshahr Branch,
Tehran, Iran.
Abstract
Gaining customer trust is one of the key factors and one of the main elements of
success in e-commerce. On the other hand, studies show that trust is an important and
necessary aspect in accepting e-banking and an essential element for establishing
long-term customer relationships with banks. With the development and
advancement of communication technology, banks and financial institutions offer
new methods in order to provide more services to their customers, one of these new
methods is Internet banking. A review of the banking literature reveals the
importance of customers' trust in the use of banking services. Accordingly, by
identifying the characteristics of Internet banking method and its effect on increasing
customer trust, a conceptual model of research was developed. The results showed
that the variables of security, user friendliness, usefulness, perceptual ease and
awareness and advertising on customer trust They have a significant effect on use.
And increases trust and efficiency in the use of electronic banking.
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